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LinkedIn Exposure

LinkedIn is known as the "professional's search engine" and with more than
100 million users (and growing!), it continues to offer incredible advertising
opportunities to small and large businesses, entrepreneur's and

professionals.

For B2B marketers, LinkedIn can easily become the leading source for
guality traffic, fresh leads, and targeted buyers and with their powerful ad-
targeting system, you can quickly set up laser-targeted ads that will attract

thousands of qualified buyers.

So, how can you take advantage of LinkedIn’s massiv e popularity and

generate fresh traffic and new business?

The LinkedIn Exposure report will give you a quick peek behind this
incredibly powerful advertising engine so that you can join the ranks of
successful marketer's by creating your very own high performance

advertising campaign.

Let's get started!
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What You Need To Know About LinkedIn

Before you create your advertising campaign on Linkedin.com, it's important
that you really understand the market, and how you can exploit one of the

leading channels for rock-solid, targeted, active traffic and quality leads.

First of all, LinkedIn is known as a professional community, offering business
owners and entrepreneur's with the opportunity to connect and network with
their peers and to build a private community of people interested in their

markets and industries.

So, keeping their focus in mind, it's obvious that the B2B market benefits the

most from LinkedIn advertising campaigns.

Does your business cater to other business owners, entrepreneurs, and
marketers? Do you have something of value and interest that would help

others with their online and offline businesses?

If so, then Linkedin.com advertising may be the tool you need to broaden
your outreach, attract new business, and build up a steady stream of traffic to

your company’s sales page or website.
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With LinkedIn, you can easily target:

» 7.9 Million business decision makers
» 1.3 Million small business (start-up) owners
* 5.5 Million high tech managers

» 4.2 Million Corporate executives

And for people like Matt Johnston of Marketing at uTest, Linkedln accounts
for over 50% of ALL leads!

Will LinkedIn become your secret weapon for unlimited, global outreach and
gualified leads?

Let’s find out!
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How to Build A Winning Campaign

LinkedIn makes it very easy to create laser-targeted campaigns by allowing

marketers to target ads to specific user demographics including:

* Job title

* Industry (or sector)

* Interests

e Qualifications & skills

» Accreditations & affiliations

» Members of existing LinkedIn groups

It's easy to see why so many B2B have begun to advertise through LinkedIn
rather than some of the other advertising channels such as Facebook, which

only allow you to target ads by overall lifestyle interests.

LinkedIn also simplifies the ad-creation process.

In fact, within just a few minutes you can create a powerful, targeted ad that
will appear throughout the entire network - and best of all, it can cost you as
little as only $10 a day (a drop in the bucket compared to the vast majority of

advertising channels online).

And once you've created your ad it will appear in two prominent places - in

the side bar (along with an image/photo and your advertising text) and
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depending on your ad's outreach (and overall performance), a text-only
version of your ad may be used. LinkedIn ads include an image, 25-character

headline and a 75-character description/text.

Step 1: Build A Powerful Ad

To get started, you will need to decide on what you want your message to

convey.

Use power words and eliminate unnecessary "banter". Keep it short and
concise. Since you are limited to just 75 characters, it's very important
that you keep your ad wording tight, focusing only on action-based

words that invoke emotion, excitement, attention and interest.

Focus on powerful headlines that will trigger a response from your
audience and don't forget to test out different ads to determine best
overall performance (this is called "split-testing" and will help you

create a solid ad that yields responses).

Use relevant, eye-catching images that capture attention.
Since your LinkedIn ads include an image, you should use this to your
advantage. Make sure that your image is not only relevant but that it's

crisp, clear and represents your offer.

Choose your ad destination carefully.
LinkedIn allows you to direct people to a link on your own website, or

to a page on Linkedin.com such as a company page or group.
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* Use a VERY strong call to action. Focus on action-driven phrases such
as “Click Here To Download”, “Sign Up”, “Request Demo”, or
“Register” are all strong call to action statements that are clear and

direct.

* Implement a sense of urgency to encourage actions from viewers and
boost click-through rates. “Limited Time Only”, “20 Copies Available”,

etc.

Step 2: Target Your Linkedin Ads

It's important to really narrow down your scope so that you are targeting a
specific audience that is most interested in your services and offers.
Linkedin offers many different targeting options including location, job

function, industry, gender, groups and more.

Take your time when creating targeted ads, ensuring that you are reaching

out to the best audience possible.

Step 3: Choose Ad Type & Set Budget

You will have to decide whether you wish to set up an ad based on CPC

(cost per click) or CPM (cost per 1,000 impressions).

You will also have to set a daily budget, which is the maximum amount that
you are willing to spend on your daily advertising. The cost to display ads will
also vary based on the time of day — when users are more active on the

website.
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For example, 75% of your ad’s daily budget may be spent in the mornings
when there are a greater number of active users on the LinkedIn website,

with the remaining 25% of your daily budget used throughout the evening.

Once your daily budget has been met, your ads will no longer appear until
the next day, so choose a reasonable budget to get started. You can

continue to increase your ad spend once you've seen results.

Also, keep in mind that each time a potential lead visits a page on
Linkedin.com; an “ad auction” instantly takes place between your

advertisement and other advertisers.
Note: LinkedIn will provide you with a suggested bid range in order for your
ads to appear, or an estimate of the current amount of all competing bids,

giving you an idea as to the overall cost of winning the auctions.

Step 4: Monitor Ad Performance

In order to spend advertising dollars wisely and to ensure that your ads are
performing well, it's important that you closely monitor your LinkedIn
advertising campaigns, specifically your click-through rate and your visit-to-

lead conversion rate.

You can do this by setting goals within your Google Analytics account,

available at http://www.Google.com/Analytics or you can use other marketing

analytics software if you choose.
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Make sure to split test different variations of your LinkedIn ad campaigns.
LinkedIn ads are carefully organized by individual campaigns making it easy
to stay on top of ad performance. | recommend creating 3-4 ads per

campaign with different headlines, call-to-action phrases, and images.

Keep in mind that the ad that delivers the best response will automatically be

used more frequently, receiving a higher number of clicks.

Note: LinkedIn allows you to create up to 15 different ads for each individual

campaign!
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Step-By-Step Overview

To begin, visit https://www.linkedin.com/ads to create your LinkedIn

advertising campaign.

Create Ad Campaign

6 Now you can create ad campaigns in more languages. See the Ad Language drop down for a full list of supported languages.

Ad Campaign Name: Tip1 | Tip2 | Tip3 | Tip4

Tip: An image can help your Ad draw more interest among
your target audience. Ads with images get up to 20% more

clicks.
Ad Language: Media Type: FAQ »
| English 9| [ Basic :
Ads In This Campaign Square | Tall | Long Example Ads »
Create up to 15 ad variations to test which image and text performs.
best. Ads by LinkedIn Members

Your Headline
Ad Variation 1 ‘Your Ad Description
Ad Destination:
(&) Your web page

http:/fwww.example.com i

() A page on Linkedin

Add Click to enter a headline oz
Image Click to enter a description of up to 75
characters to span 2 lines

From: Kate Anderson

2 Add a variation (Optional )

Enter in your Ad title, description, destination URL and call to action. Take
your time when creating your ad paying special attention to the image you

use, the call-to-action and headline.

Next, assign your demographic targeting for your ad in order to reach the
right audience. You can choose from location, company, job title, schoal,

skills, group, gender, and age.
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Target your campaign to reach the right audience Estimated Target Audience*
155, 247,737 Linkedin Members

'3

Location - Please specify at least one location

+ Company

Tip1 | Tip2 | Tip3 | Tip4
= Job Title

Tip: Having at least 2 targeting criteria will help your ad reach
7 School the right audience.
i Skills FAQ »
# Group * Estimated audience size is an approximation of total member registrations
and should not be considered exact.

# Gender
+ Age

@ Also reach Linkedin members on other websites through the Linkedin Audience Network

GoBack | or Cancel

You can also choose to reach additional members through the LinkedIn

Audience Network.

Payment Method:
(=) Pay per click (CPC) - Recommended
Your Bid (the maximum you are willing to pay per click)

2.01 | USD Suggested Bid Range: 2.01 USD - 2.43 USD Minimum Bid: 2.00 USD

(") Pay per 1,000 Impressions {CPM)

Daily Budget:

Your ads will be shown as often as possible each day within the daily budget.

2500 | USD Minimum Budget: 10.00 USD

Lead Collection:

Turn clicks into qualified leads with just one click, by giving your audience a single-button to ask to be contacted.
[ Tum on Lead Collection for this campaign. Learmn More

Show My Campaign:
(#) Continuously (you can turn off your campaign at any time)

() Until a specific date

| GoBack | or Cancel
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Next, choose your payment method as well as your advertising options (Pay

per click or pay per impressions).

You will now need to set your daily budget. LinkedIn will provide you with a

recommended budget.

And finally, choose when to show your campaign either continuously or until
a specific date. Enter your billing information, double-check your order

summary, and click “Submit Order” to complete the process!
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Case Studies

One of the easiest ways of building s advertising campaigns is to study and
then reverse-engineer what others have done successfully. To help you get

started, here are a few popular LinkedIn campaigns:

Philips Healthcare

Philips Inc created a group of over 40,000 members by developing a targeted
LinkedIn ad campaign. You can see their page here:

http://ca.linkedin.com/company/philipshealthcare

Citigroup Financial

Citigroup added 30,000 members in the first 3 months of running their ad,
with over 20% week-over-week growth. You can see their ad here:
http://www.linkedin.com/groups/Connect-Professional-Womens-Network-
4409416?goback=.gmp_4409416.gna_4409416

Microsoft Software

Microsoft created a LinkedIn ad that generated over 850 new members in the
first 30-days with a CTR of over 32.87%! See their page here:

http://ca.linkedin.com/company/microsoft

Will you be the next success story within the LinkedlIn advertising

community? Now is the time to get started!
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Recommended Resources

Here are a few recommended resources to help you create powerful
LinkedIn advertising campaigns, and build a search-engine optimized

website quickly, and easily!

LI Marketing — Complete Guide

Visit: http://www.lifastlane.com

© Checllist
with. step by step
instruc.tions

— O Digtol Book
Instort aumloodh i FhE
formot (printoble)

@ Worksheet

with. step by step
instruc tions

\ Eosy to follow

©Q Process mop

LinkedIn Fast Lane is all about building powerful campaigns that will drive in

thousands of targeted customers — and unstoppable leads with LinkedIn.
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Website Building
Build a quality website, optimized for the search engines and enhanced for
visitors using powerful Wordpress plugins:

Visit: http://www.CodeEagle.com

Build Your LinkedIn Advertising Campaign:

http://www.linkedin.com/advertising
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